
  

 9. The Emperor’s Re-

venge by Clive Cussler and 

Boyd Morrsion                                       

Putnam 

10. ZOO 2    

by James Patterson and Max 

DiLallo              

Little, Brown 

 

 

This Puzzle is part of my new 

book, The Death Clock 

See if you can decipher it 

                     S  O S = 2 

    S n H I N w 

     e D e p o ! 

 
            42.3314° X, 83.0458° Y 
   

   

Harry Potter Fans will be 

glad to know that a New 

J.R. Rowling book is com-

ing out Harry Potter and the 

Cursed Child Parts I & II, 

Based on an original new 

story by J.K. Rowling, Jack 

Thorne and John Tiffany, 

Harry Potter and the Cursed 

Child is a new play by Jack 

Thorne.  

NY TIMES BEST SELL-

ERS 

 

1. End of Watch by  
Stephen King 
Scribner 

 

2. Me Before You 

by Jojo Moyes 

Penguin 

 

(N.Y.T. Cont.) 

3. Cross Kill 

by James Patterson 

Little, Brown 
 

4. Dishonorable Intentions 

by Stuart Woods 

Putnam 
 

5. After You 

by Jojo Moyes 

Pamela Dorman/Viking 

 

6. The House of Secrets 

by Brad Meltzer and Tod Gold-

berg 

Grand Central 

 

7.  Before the Fall 
by Noah Hawley 

Grand Central 

 

8. The Girl on the Train 

By Paul Hawkins 

Riverhead 

Announcing J. R. Rowling's New Book 

This End of the Sky 121 Downloads in One Day 

CHAPTER 1 - A HARD 

FREEZE 
 “I swear my 

hands are frozen,” said 
Mathew Stone holding the 
flashlight above him to 
signal the rest of the team.  

 “But that is im-

possible,’ said No. 2, “Your 
gloves are superheated. 
Remember Mathew?”  

 “That maybe true, 
but they are still freezing. 
It's hard to believe this 
was once a tropical beach. 
Look over there you can 
still see the outline of a 
lounge chair frozen solid 

to the ice sitting under 
what used to be a palm 
tree, also frozen, near the 
now long frozen bay.”  

 “I could swear I 
hear easy listening music,” 
said Mathew, a faint smile 
hidden inside his helmet. 

“Now Mathew, 
you know perfectly well, 
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This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-
tributing a newsletter might be 

to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 
You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when you’re finished writing 

your newsletter, convert it to a 

Web site and post it. 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 

“To catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.” 

Page 2 Mike’s Best Books  
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Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short paragraph about your or-

ganization. It might include the purpose of the organization, its mission, 

founding date, and a brief history. You could also include a brief list of 

the types of products, services, or programs your organization offers, 

the geographic area covered (for example, western U.S. or European 

markets), and a profile of the types of customers or members served.  

It would also be useful to include a contact name for readers who want 

more information about the organization. 

HEWLETT-PACKARD 

Y 

If you have any prices of stan-

dard products or services, you 

can include a listing of those 

This story can fit 175-225 

words. 

If your newsletter is folded and 

mailed, this story will appear 

on the back. So, it’s a good idea 

to make it easy to read at a 

glance. 

A question and answer session 

is a good way to quickly cap-

ture the attention of readers. 
You can either compile ques-

tions that you’ve received since 

the last edition or you can 

summarize some generic ques-

tions that are frequently asked 

about your organization. 

A listing of names and titles of 

managers in your organization 

is a good way to give your 

newsletter a personal touch. If 

your organization is small, you 

may want to list the names of 

all employees. 

here. You may want to refer 

your readers to any other 

forms of communication that 

you’ve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday of 
the month, or a biannual char-

ity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline 

Your business tag line here. 

Organization 

Caption describing picture or 
graphic. 

We’re on the Web! 

example.com 


